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Abstract

This research aims to determine changes in consumer behavior through digital transaction
counseling at Student Cooperatives (KOPMA). The method used in this research was observation,
by providing counseling to 22 Kopma members on the STEI Indonesia campus in Jakarta. The
research results show that the use of digital transactions can have a positive impact on consumer
behavior. Students who want to make transactions in cooperatives will find it easier and more
affordable with the use of digital transactions. The conclusion of this research is the importance of
knowing the latest developments related to technology today, especially for daily needs such as
easier payment transactions.
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1. Introduction

With the development of technology, society is beginning to shift to digital payments and gradually
abandoning traditional payment systems. Digital payments are a method that provides ease,
convenience, security, and efficiency to users in making transactions. Users can conduct buying
and selling transactions solely through the internet; in this context, we use QRIS or Quick Response
Code Indonesian Standard (R. Haholongan et al., 2024).
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QRIS (Quick Response Code Indonesian Standard) is a QR Code payment standard for Indonesia's
payment system developed by Bank Indonesia and the Indonesian Payment System Association
(ASPI). A national QR Code standard is necessary to anticipate technological innovations and the
development of payment channels using QR Codes, which could cause new fragmentation in the
payment system industry. It also aims to expand the acceptance of national non-cash payments
more efficiently. With a single QR Code, providers of goods and services (merchants) do not need
to have various types of QR Codes from different issuers. Kopma (the student cooperative) still
uses conventional payment methods. In this era of digitalization, the implementation of technology
in various aspects of life has become inevitable.

Indonesia is the fourth most populous country in the world, with a population of 270 million
people. According to the Central Statistics Agency, the productive age group in Indonesia accounts
for 69.28% of the total population, which is a significant number, with more than 187 million
Indonesians being of productive age. However, it is unfortunate that not all people of productive
age in Indonesia are aware of digitalization in transaction processes, specifically the use of QRIS
(Quick Response Code Indonesian Standard). The Director of the Payment System Policy
Department at Bank Indonesia, Fitria Irmi Triswati, stated that the number of QRIS users in 2023
was 43 million, indicating that only about 23% of the productive age population uses QRIS as their
payment method.

Currently, the Student Cooperative at the Indonesian College of Economics (STEI Indonesia) in
Jakarta still uses conventional transaction methods for all its payments. This condition is indicated
by the absence of QR codes at the cashier's desk of the Student Cooperative at STIE Indonesia
Jakarta. Therefore, all cooperatives, including Kopma, must make changes regarding the
utilization of digitalization in organizational and business management. Since students are quite
capable of leading digital change and being competitive, we will provide counseling related to the
transition from conventional to digital payments using QRIS to observe changes in consumer
behavior. We hope that this counseling will enhance Kopma’s competitiveness.

2. Metode

The Community Service Activity (PKM) was conducted by students of the Indonesian College of
Economics (STEI Indonesia) on March 4, 2024. The event took place at the STEI Indonesia
Jakarta campus, starting at 3:30 PM and ending at 5:00 PM, involving 22 student members of the
Student Cooperative. The counseling session lasted for 1 hour and 30 minutes, aiming to encourage
Student Cooperative members to switch to the increasingly prevalent digital transaction model in
this era of digitalization. This session provided materials and guidance to the Student Cooperative
members about digitalization, including the digital payment model using QRIS (Quick Response
Code Indonesian Standard).

We conducted this counseling session so that the Student Cooperative members could make
payment transactions more efficiently and securely (Haholongan et al., 2024). This effort is also
aimed at increasing consumer trust in the Student Cooperative and facilitating smoother payments.
The activity used a counseling method followed by a question-and-answer session. The choice of
this method was based on considerations regarding important points and concepts that participants
needed to understand.

Here are the stages of this PKM activity:

1. Preparation Stage
In this stage, we held a meeting on February 22, 2024, to plan the PKM activity, which was
agreed upon with the theme of digital transactions, consumer behavior, and the significant
benefits for Kopma members. The agreed-upon aspects of this counseling session included
the implementation time, form of activities, target participants, technical preparations, and
preparation of tools and venue. All outcomes of this meeting were necessary for the smooth
execution of the event, and the results were compiled into the PKM activity proposal.
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2. Implementation Stage
The activity was carried out on Monday, March 4, 2024. It started with an opening,
followed by a presentation of the material, a discussion, and a question-and-answer session.
Throughout the event, it was concluded that it proceeded smoothly.

3. Evaluation Stage
As a form of assessment, we summarized the activity results in discussion notes, which we
compiled into the final PKIM activity report. We submitted the activity report to the lecturer
in charge of the Consumer Behavior course.

The Student Cooperative uses
conventional transactions

Digital Transaction Counseling
for Student Cooperatives

Implementation of Digital
Transaction Counseling for
Student Cooperatives

Payment Efficiency

Changes in Consumer Behavior

Figure 1. Flowchart diagram

3. Results

Mrs. Rutinaias Haholongan opened this event with a speech about counseling for Student
Cooperative (KOPMA) members on transitioning from Conventional Payment Transactions to
Digitalization to Change Consumer Behavior. The speech aimed to provide benefits to Kopma
members in making changes related to conventional payments to digital payments. The image
below is a presentation of the material on digitalization that we presented to student members of
the Student Cooperative.
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Figure 1. Practice of digital transactions or cashless transactions

In Figure 1, after the opening, Fadillah, as the moderator, guided Zufar, the first speaker, regarding
the presentation of material related to digitalization and digital transactions. Next, Aisyah, the
second speaker, delivered a presentation on the advantages and disadvantages of digital payments,
as well as the importance of digitalization and cashless transaction models. This was done to
provide the participants, who are members of the Student Cooperative, with understanding and to
enhance their insights on the topic.

PENTINGNYA TRAN
NON-TUNAI

Figure 2. The application of the material to Kopma members

In Figure 2, after the presentation of the material, Wulan, as the third speaker, provided a tutorial
on payments through the Shopee and DANA applications. ShopeePay is an application that
provides digital wallet services offered by Shopee. This application facilitates transactions anytime,
anywhere, for convenient and free payments and transfers. Within this feature, users can transfer
balances to other ShopeePay users or various destination bank accounts. Shopee itself provides a
ShopeePay menu that often offers promotions and vouchers that can be used during shopping. By
using ShopeePay, users can easily activate and utilize these promotions, allowing them to purchase
products at discounted or even free prices.

The next speaker, Fajri, provided a step-by-step guide on how to make digital payments using
fintech applications like DANA and ShopeePay using QRIS. The practical demonstration focused
on using the Shopee app, and here is a tutorial on how to use the app:

First, the user selects the ShopeePay feature on the main page of the Shopee app.

Second, click or select Transfer.

Third, choose Transfer to Contacts.

Fourth, enter the phone number and search for the contact name or Shopee username.
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o Fifth, enter the amount to be transferred.

e Sixth, select Continue.

e Seventh, choose Transfer Now.

o Finally, enter the ShopeePay PIN.
This application provides convenience in conducting transactions for buyers, which can change
consumer behavior towards purchases.

Figure 3. Group photo with members of the Student Cooperative at
STIE Indonesia Jakarta

Figure 3 is a group photo of us, Group 2, with members of the student cooperative who participated
in our one-hour counseling session. This counseling will provide convenience to the Student
Cooperative in conducting non-cash transactions with buyers.

Success in Problem Solving
Problem-solving success includes the following aspects:

1. Achievement of the target number of participants.
2. Achievement of community service goals.

3. Achievement of the planned material targets.

Participants' ability as cooperative officers to master the material.

In its implementation, the 22 participants followed the session well, so 100% of the target was
achieved and successfully carried out. Based on the results of the activity, it can be concluded that
the overall counseling objectives have been achieved. However, due to time constraints during
implementation, not all materials could be conveyed in detail to the participants. The ability to use
the applications could not be fully implemented due to time limitations, but in essence, the
participants seemed enthusiastic about developing the use of cashless transaction models.

4. Discussion

This digital transaction counseling has had a significant impact on changing the behavior of Student
Cooperative (KOPMA) members. This counseling is crucial to ensure that Kopma members
understand the benefits and best practices of using digital technology. Effective training is essential
to enhance the knowledge of Kopma members about technology and their online transaction
capabilities. Additionally, with digital transactions, Kopma members can improve the efficiency,
security, and privacy of their financial data. This can save time and effort and reduce the complexity
associated with conventional payment processes, such as waiting in line to pay in cash and
consumer financial management, as they can conduct transactions quickly and easily with just a
QR code scan. With easy access and fast payment processes, consumers are encouraged to shop
more frequently. This shift to digital transactions not only benefits Kopma members but also
contributes to overall financial literacy and security in the community. It aligns with the growing
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trend towards digitalization in financial services and enhances convenience and transparency in
financial transactions.

5. Conclusion

The counseling activity for Student Cooperative members regarding the transition from Payment
Transactions to Digitalization is both a socialization and documentation effort. This activity
represents a form of the University's Tri Dharma, which includes community service by providing
socialization on digital transactions, making transaction models more efficient directly to the
Student Cooperative members.

Through this activity, participants are expected to delve deeper into the use of digital wallets in
their transaction processes. This encourages them to transition from conventional transaction
models to using digital wallets like DANA, OVO, ShopeePay, etc., for increased efficiency and
security.

As a result, the knowledge gap regarding digital transactions is successfully addressed, as indicated
by the increased knowledge of the participants. This builds the participants' ability to operate digital
wallet applications within the cooperative more effectively.

Recommendations

Students, as Agents of Change, are required to be adaptive to the changes occurring and not turn a
blind eye to what is happening in this era of digitalization. Moreover, the efforts outlined in the
conclusion, based on the results of this research, it is hoped that future researchers can further
develop existing research to enhance research quality by using more data sources to find financial
reports and financial data of the researched object.

This statement emphasizes the role of students as proactive agents of change who need to adapt to
the digital era's advancements and suggests that future research can build upon the current findings
to improve research quality and depth by utilizing a broader range of data sources.
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